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q feature: ALL THAT GLITTERS
John Duff's sparkly new single pays tribute to Liberace and all men who have everything in the world that they can desire...
except for love. BY JACK BARRY
John Duff’s newest single is an unabashedly theatrical-R&B-patter-song and his most Mariah Carey, Babyface
inspired piece yet. It starts with a traditional piano intro that builds into a lush piano accompaniment riddled with
seventh chords and dramatic turnarounds and ends with a soaring octave-jumping climax. Titled “Give a F*ck,” it is
about unrequited love and although packed with word play, there is no hidden message. It’s opening lyric refers to
Duff’s disdain of masturbation and desire for connection.
“I wish I was sexually promiscuous,” John Duff admits from his LA home. “That doesn’t jive
with my value system. I need some real attachment in order for me to feel comfortable in
a physical scenario.”
“The song is basically a proclamation of my own self-worth,” he continues. “Like most guys,
I have an animal nature to f-ck, but I used to leave hook up scenarios feeling emptier than
I did before I got there. I’ve come to realize that I don’t get anything out of casual sex. The
occasional exchange of fluids with a stranger in a stairwell is fun, but even then - I need to
feel some sort of fire.”
Duff has also come to understand that on a spectrum, he probably falls closer to asexuality
than he does to homosexuality. “It’s complicated, but identity always is, so to make it
easy on the people - I’m gay. If I found the right situation, I’d love to give a million f-cks.
Until then, I’m good just singing. I think the kids call me demi-sexual. I’m a hoe for love,
exclusively.”
For the song’s video, he wanted to present the “man who has everything except for love”
archetype, and in the pulling of images and locations it dawned on him to pay tribute to
Liberace. “I love incorporating a little homage in all of my videos, as there really isn’t anything left that is wholly original,” he explains.
Directed with Brad Hammer - who also worked with Duff on his previous single, “Hokie Pokie”, the video is a collaboration of some
of the most fabulous queer artists Duff could find. His creative director is Grant Vanderbilt from the House of Avalon. Art direction
is by Aurora Sexton. Kiki Xtravanganza styled the costumes, many of which are custom. Michael Brambila (Lizzo) created the mint
tuxedo. Ton Iniguez (Carrie Underwood) made both pink suits. Marco Marco (Britney Spears) designed the purple pajamas and The
Disco Daddy - Vincent Michael customized the zebra speedo and the gold jacket.
John Duff grew up in a suburb outside of Baltimore, Maryland, the youngest of two sisters and a brother. He studied musical theater
at Syracuse University and after graduating college, he made his way to the bright lights of New York City where he competed on the
nationally televised competition show, The X Factor.
“It was the most degrading and humiliating experience of my life,” he recalls. Simon Cowell and Paula Abdul laid into him with
criticism that had little to do with his talent. “It was because I was unapologetically gay,” he confirms. “Simon even implied that I
should consider a sex change.”
“They wanted me to tone it down and I get it. The mainstream big label record execs are pretty much all straight white men and they
don’t see how I fit. I can’t be mad because for a long time, I didn’t see how I fit in either.”
He says “Give a F-ck” and all of the songs from his upcoming visual EP are true reflections of himself as an artist. “I’m not attached
to my success. I’m simply making music and visuals that I want to see in the world. I hope that maybe this song helps listeners feel
empowered by their own desires, worth, and boundaries. That would be hot.”
John Duff’s “Give a F-ck” is being distributed independently and is available on Apple Music, Spotify and all digital platforms. Its video
is available on YouTube.
Follow John Duff at www.facebook.com/iamjohnduff and www.instagram.com/iamjohnduff

q cuisine: with HOME COOK HYLTON
Spring and summer are barbecue seasons. Here in Australia, we've already
had quite a few days of 25°C+. While sausages and burgers are fine foods
for a barbie, it's also an opportunity to try new things that may take a little
longer to prepare, or may take you outside your comfort zone. If you’re willing to
experiment with something you consider unorthodox, you may thank me later.
It’s also worth noting that when you’re done cooking, please clean your barbecue. It’s a lot
easier to scrape off marinades and sauces your food has left behind while your barbecue
is hot. And nobody wants to have to clean a barbecue before embarking on your next
culinary experience outside.
Chilli Barbecue Prawns
• 500g fresh prawn cutlets, or 1kg of whole prawns (deveined; head off, tail on)
• 1/3 cup olive oil
• 1/4 cup sesame oil
• 3 tbsp. lemon juice
• 2 tbsp. tabasco*
• 2 tbsp. minced garlic
• 1 tbsp. tomato sauce or chutney
• 1 tbsp. chilli paste (I use Lee Kum Kee Chilli Garlic Sauce)
• 1 bunch fresh parsley
• 1 tsp each of salt & pepper
*tabasco can be reduced or omitted if you'd like a little less
spice. Two tablespoons of the stuff can pack a hefty wallop!
1. Combine all marinade ingredients in a large enough plastic
container to hold the sauce and prawns. Mix well.
2. Add prawns and toss to coat.
3. Seal and refrigerate for a minimum of a few hours. I leave
mine overnight
4. Remove the prawns from fridge and thread onto skewers.
5. Heat a barbecue grill plate or heavy frying pan to high heat.
6. Brush one side of each prawn with leftover marinade, and place that side down on your grilling surface and cook for 2 minutes.
7. Brush the top sides of prawn skewers with more marinade and flip, cooking another 2 minutes.
8. Serve with rice dressed with a spritz of sesame oil.
Grilled Chicken Hearts
• 500g of chicken hearts
• Half a brown onion
• 4 tbsp. lemon juice
• 2 tbsp. finely chopped fresh oregano
• 2 tbsp. finely chopped parsley
• 1 garlic clove
1. Trim and discard membrane and extra fat from hearts.
2. Combine the remaining ingredients in a plastic container, add
the hearts and toss to coat.
3. Seal and refrigerate for 2-4 hours.
4. Remove the hearts from fridge and thread onto skewers.
5. Heat a barbecue grill plate or heavy frying pan to mediumhigh heat and chargrill hearts for 10 minutes, turning frequently
until golden brown, or just cooked through.
6. Serve with extra parsley and lemon wedges.
Find and enjoy all of Hylton’s culinary creations at https://www.instagram.com/hyltonickitchen

q sex: BLOWMOTION TOYS FOR MEN
Blow Motion: Why men need to start talking about using sex toys
In 2020, male sex toys are continuing to get increasingly popular, but there still seems to be a taboo around openly
discussing using them. When it comes to overall sexual satisfaction, more women are taking control of their sex lives
to enhance their pleasure levels. According to global sexual wellness brand Lovehoney’s Sexual Happiness Survey*,
four in ten women say they sometimes use sex toys for added sexual satisfaction, compared to a third of men.
Lovehoney is looking to help destigmatise the use of male sex toys with the launch of its innovative new range of male sex toys,
Blowmotion. To celebrate, Lovehoney’s recently-appointed resident Australian Male Sex Coach, Cam Fraser shares the reasons why
he thinks men need to start talking about using sex toys more.
You’ll be a better lover
Knowing your body and what gets you
off not only helps you get more pleasure
from solo fun, but it also enhances
couple's play and helps you be a more
attentive and intuitive lover. Being wellversed in your own arousal will help you
switch your brain off and fully immerse
yourself in play with a partner and be
sexually mindful in the moment. This can
only lead to a better experience for both
of you. Plus, using sex toys that replicate
the sensation of penetrative sex can also
boost your stamina for longer-lasting
sessions. Longer-lasting sex equals the
potential for even more thrills.
New innovative technology
Innovation in male sex toys has come
on leaps and bounds in recent years.
Lovehoney’s latest superior collection of
male masturbators, Blowmotion, features
cutting-edge sex tech designed to take your satisfaction to the next level. The groundbreaking tech delivers mind-blowing toys
that realistically suck, stroke, stimulate and satisfy to give your pleasure sessions an upgrade. From Blowmotion’s blow job male
masturbator to its warming male masturbator, pleasure like this is so good you’ll want to share the knowledge with all your mates.
It can encourage your partner to try a sex toy
Even if you haven't considered using a sex toy alone, you may have thought about introducing one to couple's play. As a sex coach,
often a lot of people ask how they can introduce sex toys into a relationship or encourage a partner to try a sex toy, but the best thing
to do is lead by example. By talking about sex toys openly and showing them that you're open-minded and take pleasure seriously,
you'll help them feel at ease and better prepared to try something new with you.
It’s good for your health
Whether you’re single or in a relationship, sex toys have the potential to skyrocket your pleasure and give you orgasms that just aren't
possible with a hand or a partner, thanks to warming functions, different vibrating modes and intense sucking power. Not only is using
sex toys pleasurable, but the best thing is, they’re great for your health too. A recent survey* from Lovehoney found that sex and
masturbation help improve mental health (27% of males) and help with stress and tension (32% of males). Masturbation is a win-win.
Using sex toys should be openly encouraged as something both positive for physical and mental wellbeing, as well as pleasurable.
Shop the full Blowmotion collection here: www.lovehoney.com.au/brands/blowmotion
*Lovehoney Sexual Happiness Survey, 2019

q beauty: AN APPLE A DAY
As the old adage goes, “an apple a day keeps the doctor away,” or as science would have it, the dermatologist.
Stem cell extraction may sound like the stuff of science fiction, but according to Australian biotechnology skincare
brand, Enbacci, it is the future of cosmeceuticals.
“Plant stem cells contain a concentration of antioxidants 1,000 greater than any other botanical extract,” says Yong-Li Zhou, the
founder of Enbacci.
“As human skin cells are under constant assault from free radicals, UV rays, environmental toxins, age, and poor nutrition, every time
our skin cells turn over, they run the risk of damage and lethal DNA mutation,” Yong-Li continued.
Capable of stimulating new stem cell activity in prematurely aged skin and reversing the effects of UV-induced cellular damage, stem
cells harvested from a rare variety of swiss orchid apples, the Uttwiler Spätlauber, is purported to have the strongest anti-ageing
evidence when used topically.
Formulated in Enbacci’s pioneering Age Revitalising Eye Defence cream, this genus of apple supplies the skin with phytonutrients,
such as quercetin and pectin, and provides cosmetic relief from dryness, sallowness, wrinkles, and fatigue.

Rich in vitamins A, B, C and E, including a nourishing cocktail of amino acids, peptides, antioxidants and essential fatty acids, the
stem cell infused eye cream improves skin cell communication and regeneration, boosts collagen production, and protects skin
from future free radical assault.
According to the International Journal of Applied Science, a mere 0.1% concentration of stem cells from the Uttwiler Spätlauber
can proliferate a wealth of human stem cells by an astounding 80%, and reduce the appearance of wrinkle depth by 8% in as little
as two weeks.
As one of the few Australian brands pioneering the use of apple stem cells, the Age Revitalising Eye Defence cream is lightweight and
fragrance-free, and performs exceptionally well when paired with other actives, including retinol, ascorbic acid, and AHAs.
Manufactured in Australia, the Age Revitalising Eye Defence cream is available globally online, or via the brand’s flagship store in
Prahran, Melbourne. Go to https://www.enbacci.com for everything Enbacci.

q advice: RELATIONSHIPS MATTER
3 ways to bring more value into your relationships
In building a value model over a period of some 16 years, it’s hardly surprising to find science from the likes of Robin
Dunbar, a British anthropologist, that reinforces why in a digital age of easier connection we’re simultaneously feeling
more dishevelled or disconnected in relationships than ever before.
From studying primate groups Dunbar found that based on brain size we are actually hard wired to a limited number of meaningful
connections at any given moment in time: the magic number being one hundred and fifty. And it’s surprising how accurately or
regularly the number shows up historically, in business and even social circles. Given we’re living in a hyper connected age, some
people find those numbers surprising for one of two reasons. Some find it laughable; thinking anything less than a rounded thousand
‘social’ means there must be something wrong with you. Conversely others find it shocking as they acknowledge, somewhat closer
to truth based on Dunbar’s work, they’d be lucky to have five real friends. Regardless which side of that conversation you favour
there are three things all can do to improve relationships.
1. Quality time
Our ancestors lived in hunter gather communities just shy of one hundred and fifty and average English village circles, circa 18th
century, sat around one hundred and sixty. Yet many people in a global village try to forge a greater number of new relationships
within the time it takes to drink a single cup of coffee smashing out a social post. Even those reaching for volume, when reflecting
honestly, know that collective connections of every Tom, Dick and Harriet clumped into a happy bucket called ‘friends’ doesn’t make
a relationship. Many of these folks could pass you on the street or sit next to you you’d never even know. Dunbar cheekily suggests
we must be careful who we date, live with or marry given we do tend to spend as much as 80% of our time talking to the same
tight group of friends: likely to be as few as five. We may trade out one of those when we commit to a more intimate relationship!
The quality of time we spend with people forges healthier relationships. We may have different circles, sure, yet it’s good to
consciously not spread ourselves a little too thin.
2. Be fully present
It’s not uncommon to see friends, colleagues, partners, and lovers spending time together yet simultaneously the relationship
diminishes or dissolves regardless. How often have you found yourself sitting with a connection (any of the aforementioned
categories) only to feel you’re having a cappuccino with a zombie? Their physical body may be with you yet arms are horizontal
and hands wrapped awkwardly, constant thumb typing, around a device. Glued, as it were, wide eyed, or being spiritually and
energetically sucked into the screen of their smart phone. And if you can’t relate to this happening to you perhaps look in the mirror
and ask how often you may then be the zombie! Relationships, like a quality game of tennis, require more than one player. If you feel
you have to run around the net to return conversations or keep the relationship rally going, the point comes where you’ll be over it or
burnt out. For the less active participant in play you may find, when you do finally glance up, preferred tennis partners have dwindled
in numbers, tired of the maintenance of it all. Be where you are then is a healthy philosophy to live by.
3. The power of personal effort
Social media companies (dopamine-dealing deviants in some ways) do their utmost to ensure their own brand users easily procure
regular fixes or hits with minimum effort. Automation then, or the language of emojis (thumb likes or other cutesy icons of fake
fluffy loveliness) are lazy when it comes to the deeper communication of great relationships. We all know algorithms and reminders
make it easier to remember stuff, ‘personalise’ messages or celebrate milestones. Yet it’s when we demonstrate a deeper level of
both listening and action our relationships kick in another gear. As Sean Connery in the movie ‘Finding Forrester’ alluded to when
revealing the secret to a woman’s heart: it’s an unexpected gift at an unexpected time. The same is true for personal effort. Gifts
perhaps a little rough around the edges with handmade effort can melt hearts quicker or build stronger bonds than the lovely pre
packaged purchase or the perfect hallmark card quote and font. In the same way that hands on effort says ‘I care’ far greater
than just a cheque arriving in the post. Technology helps maintain great relationships, as we’ve seen with virtual and telephone
connections in a world hindered by pandemic and lockdown. Yet simultaneously many folks are already feeling it’s not quite the
same as real human connectedness with your besties and loved ones. So it’s a great reminder to get back to basics, minimise the
noise and focus on real human touch.
Mark Carter is an international keynote speaker, trainer and coach. He has over 20 years’ experience as a global learning and
development professional. His TEDxCasey talk ‘Paws and Effect: how teddy bears increase value perception was the movie trailer
for his latest book Add Value. You can contact Mark at www.markcarter.com.au

q film: NAIDOC FESTIVAL 2020
FANFORCE TV PRESENTS THE VIRTUAL INDIGENOUS FILM FESTIVAL NAIDOC WEEK 2020
Shaka Cook in ‘The Flood’
FANFORCE TV, the new community based streaming platform presents the second Virtual Indigenous Film Festival from the 11th
of November till the 15th of November as part of Naidoc Week 2020. The festival will present award winning Australian Indigenous
films followed by live Q&A discussions and audience participation via Live Chat.
FANFORCE TV is showcasing 5 virtual events including film screenings of IN MY OWN WORDS, THE SONG KEEPERS, THE FLOOD,
WIK VS QUEENSLAND and WESTWIND: DJALU’S LEGACY.
There is also an exciting lineup of guest speakers and expert panelists involved throughout the week including filmmakers’ Erica
Glynn (In My Own Words), Naina Sen (The Song Keepers), Dean Gibson (Wik Vs Queensland), Victoria Wharfe Mcintyre (The Flood),
Ben Strunin (Westwind) and Keri Tamwoy (Mayor of Aurukun). More guests to be announced!

FANFORCE TV uniquely enables audiences from all over the country to ask questions and discuss topics in real time with the guest
speakers and community leaders via live chat and live streaming features."We are thrilled to have a special screening of The Flood
as part of VIFF and NAIDOC Week" says Victoria Wharfe McIntyre, writer/director/producer of The Flood. "Our film was born from a
unique collaboration and tells a highly emotive, provocative and revisionist story about our nation’s history, it is fitting to showcase
the film in an equally unique way via Live-streaming with a public discussion. This Q&A will be cracker and we are looking forward
to some passionate, hard hitting and insightful comments and questions from the audience.”
The Flood will follow its VIFF NAIDOC Premiere with Cinema screenings across Australia and New Zealand. Dates to be announced
shortly.
“We're excited to be partnering with FanForce TV for the NAIDOC Virtual Indigenous Film Festival, featuring an awesome line up of
Indigenous content.” says John Janke, Co-Chair, National NAIDOC Committee.
“I think it's a great initiative to keep the celebrations of NAIDOC alive, and look forward to seeing how the lens of film can
celebrate and highlight the diverse voices of Aboriginal and Torres Strait Islander Peoples."
Tickets for the individual virtual screening events are $6.99USD with an all access pass available for $19.99USD.
For more information visit www.fanforcetv.com

About Naidoc Week - #NAIDOC2020 #AlwaysWasAlwaysWillBe - Naidoc celebrations are held across Australia to celebrate the
history, culture and achievements of Aboriginal and Torres Strait Islander peoples. NAIDOC is celebrated not only in Indigenous
communities, but by Australians from all walks of life. The week is a great opportunity to participate in a range of activities and to
support your local Aboriginal and Torres Strait Islander community. NAIDOC originally stood for ‘National Aborigines and Islanders
Day Observance Committee’. This committee was once responsible for organising national activities during NAIDOC Week and its
acronym has since become the name of the week itself.

q work: BAD HABITS & SOLUTIONS
The 7 bad habits that drive your boss crazy & how to turn them around
We’ve all worked for one, or perhaps you are working for one now - the boss who makes your working life day hell.
Perhaps you judged them to be ineffective, unethical, power-hungry, a perfectionist, a micro-managing control freak,
or some other not so lovely adjective. They may be all that and more, or perhaps there’s more to it.
When situations at work aren’t working, it could be that you are in the wrong role or that your boss or organisation isn’t bringing
out the best in you. It could also be that your work habits are less than ideal, and are impacting your productivity and working
relationships. It’s almost impossible to assess a situation accurately if you don’t first understand the part you are playing in what’s
happening. Ask yourself: Are you really bringing your best self to work every day?
Let’s find out.
1. Are you always late?
When you keep people waiting you are effectively saying, ‘My time is more important than yours’, unconsciously implying that you
regard yourself as more important. When you miss deadlines, you show yourself to be unreliable and difficult to work with. Be clear
on deadlines and prioritise your workday to get the most important things done first.
2. Are you a meeting junkie?
When you rush from meeting to meeting or event to event, you can get to the end of the day exhausted yet having achieved little on
your to-do list. Structuring your day and including time for breaks will help elevate your productivity and keep you focused and alert.
3. Are you setting the bar too high?
We are often told we need to set goals, but not just any goals - BIG GOALS. Yet research shows that setting goals that are too high
and too hard often inhibits progress. You are far more likely to make sustained progress when you break your work down into bitesize, manageable chunks.
4. Do you avoid saying ‘no’?
There’s nothing worse than feeling like you are drowning in work and yet are unappreciated as more and more comes your way. It’s
easy to say ‘yes’ when a request comes in, yet there will be times when you need to say ‘no’. Jointly set priorities with your boss,
agree on the boundaries around workload, and how you will respond to work requests outside standard working hours.
5. Are you the office energy thief?
An energy thief saps you of energy, drains your focus, wastes your time and can throw you off track as they continuously focus on the
negative, seeking to drag others down with them. They expect people to do things for them, demanding attention and support, yet
are not prepared to offer the same support to others. Being seen as political, a gossip or an energy thief will do nothing to endear
you to your boss or work colleagues.
6. Are you firing on all cylinders?
Downtime and holidays are essential for your mental health and wellbeing. As well, if you frequently burn the candle at both ends working late, taking work home and always working weekends - you will eventually burn out. When you aren’t in good shape, your
work suffers, as does your ability to handle stressful and demanding situations. It’s essential to find time for you.
7. Are you getting enough sleep?
Many people are chronically sleep-deprived. It’s easy to sacrifice sleep when you’re busy and juggling priorities. However, it is a
crucial ingredient for successful working relationships. Dealing with work pressure is easier when you are well-rested. You’ll also be
better equipped to step into courageous conversations with your boss, manage a heavy workload and make well-reasoned decisions.
How many of these habits are you sometimes, or often, guilty of? Poor habits can strain working relationships and ultimately stretch
them to breaking point. To be your best at work, you have to be prepared to dig deep into how you think you are and how you
actually are. That’s hard, and it can hurt. However, it is the only way to improve. After doing this, you may find that the shift you need
to make is only small, or it may be large. But now you know where you stand, and with that self-awareness you can start making
the changes necessary to progress.

Michelle Gibbings is a workplace expert, working with global leaders to build workplaces where leaders and employees thrive and
great things happen. She is the author of ‘Step Up: How to Build Your Influence at Work’, ‘Career Leap: How to Reinvent and Liberate
your Career’ and the new book ‘Bad Boss: What to do if you work for one, manage one or are one’.
Goto www.michellegibbings.com for more information.

q covid: BAD CUSTOMER SERVICE
5 ways to deal with bad customer service during COVID
Do you recall the last experience you had as a customer that left you feeling frustrated, angry or disappointed?
COVID-19 has impacted and, in some cases, disrupted service delivery which has led to cancellations, inability to
receive a service as promised, product unavailability and in some cases, lengthy delays.
Being on the receiving end of poor service can often illicit a strong emotional response and leaves us wondering how to best
respond. How we react to poor service, regardless of the circumstances can have a significant impact on the person we are dealing
with, the organisation and the outcome. If a customer experiences poor service, they have every right to express their dissatisfaction
and this feedback can prove to be invaluable for organisations. The following steps are recommended.
1. Be proactive in passing on your ‘feedback’ or ‘complaint’
Giving feedback or making a complaint is something not all customers choose to do. For some customers, fear of confrontation or
not wanting to make a fuss can inhibit people saying anything about a poor service experience. In some cases, you may choose to
not say or do anything because it is such a minor issue. Severity of the issue will often determine whether a customer will advise
the organisation of poor service.
You may choose to pass
on your feedback or
suggestions informally
to a team member or
manager or in some
instances, poor service
may warrant a complaint
though the organisations
formal channel.
Feedback regarding
poor customer
experiences should be
always be welcomed.
Every customer has
a choice to either say
something directly,
or even worse, leave
and never come back
and tell their friends,
family or share their
dissatisfaction through
social media.
2. Be calm, polite and empathetic
Poor customer experiences can happen for a number of reasons including poor processes, poor customer experience design,
or product failures. The person managing the issue in many cases is not the cause of the problem. Be patient and demonstrate
empathy and compassion towards the team member who is listening to your feedback.
In the words of Customer Service Author Shep Hyken, “The moral of the story is that as a customer, you can’t get what you want by
being unreasonable. If there is a problem, a level headed approach with reasonable suggestions will always win over confrontational
arguments, negative attitudes and insulting remarks.”
If someone treats you in a way that is rude, make a choice not to respond in the same manner, however this feedback should
definitely be passed on.

3. Be clear about your what you expect as a resolution
If you have had a bad service experience, be clear about what you expect as a result of passing on your feedback or complaint. I
recently had to make a formal complaint and part of the process was for me to document what I wanted as a resolution to my issue.
This enabled me to think very clearly about what I was expecting as a result. In some cases, it may be to simply pass on feedback
or to receive an apology, compensation or a product replaced. Clarity around what you expect to happen is useful for both you and
the organisation in what steps to take next.
4. Escalate if you have not received a resolution
If you have given the organisation an opportunity to resolve a service issue and they have not responded in the timeframes they have
stipulated, you have the right as a customer to any internal or external recourse that is available to you including formal escalation
processes. You may also choose to reach out via social media channels (I always recommend privately first) particularly if you need
an urgent response. This is where high levels of responsiveness are crucial for organisations to avoid unnecessary further escalations
complaints.
5. Choose to take your busines elsewhere
Customer feedback should be valued and if you have given the orgnisation every chance to recover from the experience and they
have failed to do anything, you may then make a choice to take your business elsewhere if that is an option. Service Recovery
is essential in business, and there is nothing more frustrating for customers than taking the time to pass on feedback or make a
complaint about poor service and hearing nothing back.
Unfortunately, in customer service there are things that go wrong, issues that should have never happened in the first place and in
some cases, severe service failures that can significantly impact individuals. Your feedback and ability to let the organisation know
should be a huge opportunity for the organisation to learn from and prevent poor service from occurring again in the future.
Monique Richardson is the author of ‘Managing Difficult Customer Behaviour – A Practical Guide For Confident Conversations’ and
is one of Australia’s leading experts in Service Leadership and Customer Service.
For more information visit www.moniquerichardson.com.au

q life: with GABRIEL TABASCO
The Perks of Being a Poolboy - Part III
In last month’s article I wrote about my unexpected erection that was spotted by guests in the nudist hotel I was
working in as a poolboy. This is the continuation of the horny and a little embarrassing adventure....
I was clocking off from my shift and rushing out of the hotel lobby when a guest, one who had spotted my erection called me over
to him. He was an American guest, sitting with two friends. They all looked as if they spent enough time in the gym and looked good
for their age. They were in their 50s.
‘I wanted to ask if there is any fresh milk around here?’ he said.
‘I can check with the bar staff. Do you prefer full fat, skimmed, almond or soya?’
‘Actually, I’d like your milk. I’d like to milk you.’
I stared at him not fully understanding what he was saying.
‘I’d like to milk you… you know… like how you milk a cow?’ he repeated.
‘I don’t think it’s in his job description,’ said one of the friends, the shorter one, taking a sip of his beer. They all laughed.
I looked on puzzled not knowing what they meant.
‘Look dude, we all saw your boner in the garden today,’ said the man, a little impatiently. ‘We saw your tight hole twitching as you
were on your knees doing the gardening. We get it; you’re a horny guy,’ explained the main guy, the one that called me over. ‘We’re
on vacation here and we want to have some laughs, some fun and play with a young guy like you.’
I could feel my dick begin to stiffen and as if on cue, the shorter one looked at my crotch and said: Llook, his erection is coming
through.’ The other two looked at my crotch, now clothed as I was leaving the nudist hotel.
‘Obviously he likes what we’re telling him,’ said the
main one. ‘So what do you say?’
‘Ok. Why not,’ I agreed wondering what was going to
happen. They all smiled gleefully. ‘Tomorrow after my
shift, you can all milk me,’ I added. For a moment they
looked crestfallen, as if they were going to negotiate
to do it right away. However they agreed for the next
day, which was good for me as I was in a rush to see
a friend that evening and by giving me one day I could
prepare a little better: shave my balls, save my cum…
the usual…
The next day I got to work, as usual in the nude,
cleaning the pool, de-weeding the garden, among
my other tasks but I could barely concentrate. I
was so excited about what the three guys wanted. I
googled milking the night before and it was mostly
CFNM (Clothed Female Nude Male genre), of women
dressed as milkmaidens with men in a field on all fours
being jerked off from behind. It made for fun, kinky
stuff and there was no penetration. Just men being
milked (jerked off) like cows, or as they were described
in one film, as bulls.
Throughout my shift I could see the three men swimming, reading by the pool and drinking beer and whenever I’d walk past them
they’d smile or wave or tip their beer to me. By 6pm I finished my shift and we agreed to get some drinks outside of the nudist hotel
which means they had to put some clothes on. Given that they were all good friends they showed up in Hawaiian shirts and shorts.
We walked to a bar in town, one of those trashy touristy bars with flashing neon lights and cheap drinks on offer. As we sat down
they told me about themselves. Ben was the main one; the one that called me over. Craig was the short one; the one who kept
cracking jokes. And Jason was the quiet one who enjoyed sipping his beer quietly. They were visiting from Texas and were doing a
tour of Europe.

I remembered them in a different way. Being in a nudist hotel I saw them naked and I remembered them by their dicks. Ben had the
biggest dick and low hangers. Craig‘s cock was short but thick like a coke can. Jason was long, very long, but the thinner of the three.
We had a few drinks and then returned to the hotel where we had some wine on their suite’s balcony. As we were sipping the wine
Ben then asked me to undress. He didn’t say it in a romantic way, but matter-of-factly.
‘Go on and take ‘em off,’ he said with a nudge of the head, ‘and get on the bed on all fours.’ He smiled as did Craig and Jason.
I got out of my t-shirt and shorts, folded them
up, (I was tidying up all the time, so why not also
now) and got on the big, bouncy bed, on all fours
amid the big fluffy duvet. I felt my cock beginning
to stiffen as my balls dangled in the air. The next
thing I knew was a hand feeling my ass. It was
Ben gently caressing me from behind. I could
feel his hand gently rub my smooth ass. The
other two guys came to sit on the bed; Jason
beside me and Craig facing me. Craig tipped
his head and smiled, as if toasting the event. On
occasion they would touch me; feel my nipples,
chest or stomach as Ben worked his wonder on
my ass. He lubed up his finger; I could hear the
squelching noise of the half-full bottle; and then
gently he pushed it up my hole that was pulsating
with pleasure.
‘Smooth little hole,’ Ben said as he worked his
finger in the hole. As he did that he took my dick
in his hand and slowly began caressing it. ‘Wow
his dick has hardened so much when I have my
finger in his hole,’ Ben added.
It was true. As he massaged my prostate my
dick seemed to harden instantly. Ben worked my
cock back and forth and with vigour as the other
two looked on and sipped their drink.
‘I’m going to come soon,’ I announced in broken
breath as Ben worked on my dick.
‘Get the bottle,’ said Ben.
‘The bottle?’ I asked, as I felt the cum make its
way through my dick and then…
… just as I was about to come Jason put a small
bottle at my dick, as I shuddered with ecstasy.
The cum shot into the small bottle and collected the come.
I panted gently after my ejeculation and asked ‘what was that all about?’
‘Like we said, we wanted to milk a guy,’ said Craig.
‘But what was the thing with the bottle?’
‘Well milk from a cow is collected in a bottle, and we did the same with your milk. Like we said ‘we wanted to milk you like a cow’
and we did. Your milk is ours now.’
‘But what will you do with it?’
‘Ben likes to collect them, right Ben?’ said Craig.
Ben nodded as Jason gave him the little bottle of my come.
They were kinky guys. But it was weird... but hot.

